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Sample Description:
While at Fredrickson Learning, leadership asked me to 
create a 2019 content marketing strategy. I wanted to add 
SEO to the overall strategy, but I failed to receive 
permission during previous years. So, I created a short 
teaching presentation for the stakeholders. 

*Notes* 
o This presentation was meant as a visual aid, so not all 

slides will make sense on their own. 
o All sensitive information has been changed.
o This PPT was redesigned from its original style.
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Presenter

BRIAN KELLER 
Manager of Digital Engagement

Brian makes Fredrickson’s marketing content 
and website run smoothly and meet business 
needs. Prior to working at Fredrickson, he 
worked on content  published in magazines, on 
billboards, and on the web, and successfully 
marketed workshops for the Professional 
Association for Computer Training.
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Topics

Define Search Engine Optimization and Domain Authority

Look at Fredrickson’s current Domain Authority score

Discuss what we can do to improve our Domain Authority score

Define “strong keywords” and discuss some options
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When you type something into Google…
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Definitions

SEARCH ENGINE 
OPTIMIZATION
The process of 
maximizing the number 
of visitors to a website by 
ensuring the site appears 
high on the list of results 
returned by a search.

DOMAIN AUTHORITY
SCORE
A score that predicts 
how well a website will 
rank on search engine 
result pages.
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Domain Authority score comparison 

learninglens.com

fredricksonlearning.com

apexsystems.com

dashe.com

22

29

39

50
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Let’s improve our Domain Authority score.

Optimize 
online 
presence

Target 
strong 
keywords
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What are strong keywords?

Keywords with a high search volume but aren’t too competitive.
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Keyword 1 Keyword 2 Keyword 3 Keyword 4 Keyword 5
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Some options

EXAMPLES MONTHLY VIEWS COMPETITIVENESS

Mobile first principles 30 13 We rank #2

Push vs pull learning 720 14

Design thinking definition 1,300 16

Design thinking process 4,400 19

Training evaluation form 800 20 We rank #6

Agile environment 15,000 22

Keywords with their monthly views and competitiveness. 
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Thank
You!


